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1. WEBSITE LAUNCH 

From December 2014 the IMPROVE LIFE website (http://improve-life.eu/es/), with the 

LIFE+ logo and mentioning the Community support, was active and is continuously 

updated as the project progresses.  

The website is available in Spanish and in English and the project is described with: 

objectives; partners; actions and expected results.  

 

2. CONTENT  

Through the web all results will be made available at the “documents” section: reports, 

summaries, guidelines as well as other dissemination materials. 

 

http://improve-life.eu/es/
http://improve-life.eu/objectives/
http://improve-life.eu/partners/
http://improve-life.eu/actions/
http://improve-life.eu/expected-results/
http://improve-life.eu/categoria/document/
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The web targets the media, government and transport authorities, as well as the public 

in general.  

We aim to reach all three groups equally and an energetic initial awareness campaign, 

took place with numerous press releases that can be visualised at the corresponding 

“media” section of the web. 

Information advertising the website to all local and national media has been sent. 

Some local TV and newspapers had already shown their interest in the project as they 

heard about our application.  

 

The goal regarding visitors will be to pass on the knowledge of air quality on the 

subway systems under “normal” situations, and what can be done to improve it. It will 

show the differences between different metro systems and how we are applying 

mitigation measures to improve the ambient air for the travellers and workers. 

http://improve-life.eu/categoria/news/
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3. INFORMATION UP-DATE 

The progress of the project may be followed at the actions detailed section, where a 

summary of activities may be found, as well as links to all related and available 

documents. 

  

The website will also inform the visitor of any dissemination activities and events that 

the general public can attend. 

  

http://improve-life.eu/actions/
http://improve-life.eu/events/
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4. MONITORING 

The number of visitors over time is monitored regularly. At this moment these are the 

statistics of page visitor numbers. 

 

The total number of accesses since the website was launch, in December 2014, until 

May 2015 was 18.298. 

The most active month was January 2015, coinciding with the beginning of measuring 

campaigns and with and intensive media coverage promoted, with a total of 11.972 

accesses. 
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The average monthly number of accesses not taking January in consideration, is higher 

than 1.500, with about 76 daily accesses. 

 

 



 






